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Understand who your clients are and
what they want.

Buyer Personas



@brightleopardmarketing brightleopardmarketing

I provide companies with the knowledge and tools they need to 
successfully grow their business online. So, if you like what is in this 
free PDF, make sure you head on over to the website or follow me 
on Social Media for more useful tips and advice. 

Buyer Personas are an essential part of your content marketing 
strategy. Use this simple template to build Buyer Personas for your 
business and get to know your ideal clients so you can deliver the 
information they need to make a buying decision. Remember, you 
can have multiple Buyer Personas. 
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Buyer Persona Template

Hi, Gemma here – Founder of
Bright Leopard Marketing. 

Hello there,



B R I G H T L E O P A R D M A R K E T I N G . C O M

Technology/Social Media

Goals/Metrics/Motivations

Background and Demographics

Buyer Persona Name

Age: 
Location: 
Gender: 
Education: 
Profession: 
Location: 
Lifestyle:

Device preferences? Social media platforms? Tech savvy?

What motivates them? Their goals? Personal vs professional goals?
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Challenges

Personality Traits

Additional notes:

What does they struggle with? What problems do they need your 
help with to solve? What is preventing them from reaching their 
goals?

Introvert vs extrovert? Interested in trying new things? Are they 
loyal to any brands/products? Where do they get their news from?
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Disclaimer

Right, here is the science bit. This free guide is… well, a guide.

With 13 years of experience working in Digital Marketing, I have used my knowledge to 
create a free eBook that is designed to help teach you my methods and tips to achieve 
better results for your business. As with everything in life, there are no guarantees. I am 
simply setting out the best practices and providing you with helpful information for you to 
implement, should you wish to do so. I can’t guarantee that, after reading my guide that 
you will achieve your desired outcomes – this will be down to your individual effort in 
implementing the changes in your business and social media activities suggested in my 
guide, your own situation and other external factors outside your (or my) control. For this 
reason, I won’t be held liable for any action or inaction you may decide to take having 
read my guide, or indeed any failure or losses you might experience as a result. 

Having used this guide to help multiple clients, I am sure you’ll find it useful. 

All information included is correct at the time of publishing and some aspects of it may 
inevitably become outdated. 

Copyright
All content in this guide, including without limitation, logos, text, images, graphics, 
illustrations or photographs etc. are protected by copyright and/or design rights owned 
by Bright Leopard Marketing Ltd unless identified as belonging to third parties. They are 
protected by copyright. No licence is granted to you or anyone else and nothing is 
deemed to transfer our intellectual property rights to you.

You are allowed to print one copy of my guide for your personal reference, but not for 
commercial use without a licence from us. You must not alter anything, or use any logos,
images, graphics, illustrations or photographs etc separately from the text that goes with 
them. You must not change, copy, reproduce or translate anything within the guide 
without our consent. You are not permitted to license, sell, rent, lease, transfer, assign, 
distribute, exploit or otherwise make any documents or online resources from the guide
available to any third party. 



Thanks for downloading your free Buyer Persona Guide by
Bright Leopard Marketing.

If you want to go into this subject in more detail, head on over to
brightleopardmarketing.com. 

Thank you

Want more insights?

@brightleopardmarketing

gemma@brightleopardmarketing.com

brightleopardmarketing


